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Introduction 
 
More than ever before, social media is evolving into its most 
visual stage. If you aren’t prepared for the visual content 
revolution, you may be left in the dust. In April 2012, Facebook 
purchased Instagram, the mobile photo-sharing app. Here we 
have compiled the top tips & best practices for Instagram along 
with the top brands on this social network. 
 
In this free 14-page guide, you will learn: 
• How Instagram works and its key features 
• How to curate content on Instagram 
• How you can engage with Instagram users 
• Examples of how brands leverage Instagram for growth 
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Published: April 9, 2012 
 

A Likeable Lesson from @Instagram 
 

By Brian Murray 
                                                                
Likeable Media is a Full Service Social Media and Word of Mouth 
Marketing Firm. We have over 30 employees and 60 plus interns 
who live and breathe social media. We use Facebook, Twitter, 
Pinterest, and Google+. But one platform we truly love is 
Instagram. Earlier today, Facebook purchased Instagram, a 
company that has zero revenue, for one billion dollars. What does 
this mean and why did it happen? 
 
Why did this happen?   Instagram is likeable. It’s simple and 
easy. It does one thing really well, better than anybody else. 
Instagram has a community of over 19 million people and they 
just launched on Android last week. It plays well with others and 
allows you to share your pictures on a variety of networks 
seamlessly. It encourages comments and likes. It doesn’t try to be 
everything to everyone. 
 
What does this mean?  Mark Zuckerberg said Facebook is 
acquiring a talented team and an amazing product. Kevin Systrom 
said their hope is to create a better Instagram while continuing to 
have it function as a stand-alone product. To me, this proves one 
thing above all: we should all strive to create great products for 
the masses. Don’t worry about where the money will come from, 
just keep improving and growing. Eventually you will be noticed, 
and if it is a truly great product, your payoff will come. 
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A Lesson from @Instagram 
Make products that you are #Passionate about. Be #Transparent 
in your dealings with the world. Be #Driven in your desire to 
succeed. Don’t fall into the trappings of others, be a 
#ThoughtLeader. Most of all make something that is #Likeable. 
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Published: January 30, 2012 
 

Kick Your Instagram Back Into Gear! 
 

By Andi Barton 
 
I think we all can agree on the fact that Pinterest has captured the 
photo sharing fascination of social media users around the world. 
However you shouldn't forget about Instagram! I recently have 
noticed an influx of new Instagram users from a personal level.  
 
I’ve noticed a lack of brands that are also getting back on board. If 
you’re a brand and at a loss for how an Instagram strategy could 
apply to your business- you’re not alone! 
 
As you develop your social media strategy, it’s important to 
prioritize your networks based on how to most effectively reach 
your target fans. Instagram is a location that you can easily 
implement multiple means of engagement! The type of users on 
this app is a huge network of visual and creative smart phoners 
that you can tap into. Your Instagram does not need to strictly 
serve one purpose. Take the time to learn what types of followers 
you’ve acquired on this particular network, and tailor your strategy 
based on their interests! 
 
Check out a few ideas for different ways to incorporate Instagram 
into your social media strategy:  
 
Get involved in what’s trending 
Show that your brand is involved and informed on the events and 
happenings going on that interest your demographic of followers. 
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Instagram photos of events, news, fun facts, trending topics etc. 
that your followers are most likely aware of- and then use it to 
your advantage and make it engaging! For example, I believe E! 
is a great cultural example of a corporation leveraging Instagram. 
They post photos keeping up with the particular events as they 
happen, photos of celebrities to spread the word of breaking news 
relevant to these stars.  
 
Their Instagram acts as an informative visual blog. Almost every 
photo they posted last night throughout the SAG Awards  
made it to Instagram’s popular page. 
 
Going off that, another successful example I observed was Good 
Morning America- who used the SAG awards last night to their 
advantage to grab the attention of their followers. They posted an 
image from the awards with an engaging caption. Know your 
demographic of followers on Instagram and get involved what’s 
trending and important in their lives. 
 
Showcase your culture 
Successful Instagram-ers like President Obama’s campaign staff 
and Justin Bieber have already discovered the secret to success 
on this network. Their use of Instagram is a great example of how 
to leverage Instagram for engagement purposes. Accounts like 
these two use the photo sharing to showcase internal happenings 
and personal documentation that fans and followers can’t 
necessarily get as regularly anywhere else. Use Instragram to 
humanize your brand. Show the inner workings of your culture; 
give your followers insight into the day-to-day behind the scenes 
activity. 
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Instagram & other networks 
Make sure you understand that your fans and followers on each 
network can be different! Therefore, don’t treat Pinterest  
as a competing network to your Instagram efforts. They can work 
together! Take images that you’re pinning and repost them 
through Instagram. Pinterest has such an extensive inventory of 
photos that range through all styles. Find images that you love for 
your Pinterest, and use it to your advantage in your Instagram as 
well. Like this image on the right- Likeable Media used this for our 
Instagram after finding and pinning it first. 
 

 
 

If you post photos to your Facebook page and Twitter, why not 
make the effort to enhance the images even more? We are all 
visual creatures to an extent- so make your posts visually 
pleasing! Not only will you grab attention off the bat- the likeability 
of something that is more visually attractive and unique may 
increase interactions. And now that you can upload your images 
directly to Facebook through the app, why not! 
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Photo contests 
Avid users of Instagram are so dedicated to the app because they 
love the creation element. You don’t have to be a professional 
photographer to produce beautiful images here. Leverage this for 
your brand. Create a photo contest where followers can submit 
and get recognized. Social media users find you on networks 
because they want their voice to be heard and interact. On 
Instagram, if they’re interacting with brands, they want their 
photos to be seen! Promote a contest where users upload a 
particular themed or brand related photo, and provide them with a 
specific hashtag to use. You can then search the hashtag to find 
all the public Instagram-ers who are submitting through that 
hashtag.  
 
Your Instagram can act as a mini visual blog for your brand. Don’t 
underestimate its potential!  
 
Be sure to follow Likeable Media on Instagram and check out 
what goes on behind the scenes here and all other fun social 
media images. 
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Published: February 7, 2012 
 
Get to Know Your Instagram Metrics: 5 

Key Features of Statigram 
 

By Alexandra Spignesi 
 
Instagram quickly became one of my favorite social media 
networks (yes, I put it right up there with my long time love, 
Twitter). Over the past couple months I noticed interaction boom. 
Then brands started joining. Instagram offers creative marketing 
through photos for brands, while reaching a target demographic. 
Brands such as Starbucks, NBC, Threadless, and even 
Likeable Media, all have a presence on Instagram. 
 
As more and more brands join Instagram we look for a way to 
measure interaction and growth beyond basic tallying of likes and 
comments. Statigram, launched in May of last year, may have just 
the answer we’re looking for. Statigram provides metrics for your 
Instagram, as well as providing a desktop version of your feed. 
Amazing? You got it. Let’s look a little deeper into some key 
features. 
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1. Feed  When you sign into Statigram your feed is the first thing 
you see. From there you can like, and comment just as you would 
using the app. Statigram also gives you the option of a slideshow 
featuring larger images of these photos. From here you can also 
navigate through your own photos, likes, followers, followings, 
and popular. Bonus: Looking for a way to get your Instagram 
photos on Pinterest? You can pin straight from your feed. 
 
2. Statistics  Here you can see your overall statistics from the 
date you joined Instagram. This includes how many photos you 
have contributed, current number of followers, likes and 
comments received both total and average per photo. As you 
scroll down you can see further breakdowns. Beneath top photos 
is your activity where you can see photo repartition per day, and 
which filters you use the most. 
 

 
 
3. Optimization  Usually we don’t think much about when we 
post photos to Instagram. But for brands this is important, as with 
each upload you want to get the most interaction possible for 
optimized results. Luckily Statigram has broken this down for us. 
It will actually tell you when, based on interactions within your 
community, is the best time to post new photos. Another graph 
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will also tell you the average lifespan of your photos. From these 
results you can decipher the best time, and how many times you 
should post new photos throughout the day. 
 
4. Community  From a brand perspective it is important to 
identify your community on any given social network. Statigram 
again, makes this effortless by breaking down the relationships 
with your followers and those you follow. There is even a section 
breaking down top engagement by user. 
 

 
 

5. Promote  Worried about missing those Android users? Don’t. 
Statigram provides you with a public link to your desktop site, 
where anyone can browse, comment, and like the photos in your 
feed. Of course most brands that are on Instagram are also on 
Facebook. Statigram offers an Instagram Feed Tab for Facebook 
fanpages with one click of a button. Timeline users can also 
create a cover photo customized with photos from their feed. 
I have only skimmed the surface of the offered features from 
Statigram. I urge you to check out the site on your own, especially 
if you are a brand thinking about joining Instagram. I promise you 
it will make the decision a no-brainer. 
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Top Brands On Instagram 

 

 
  

•  Last spring Starbucks encouraged people to create a �Hope� graphic 
and post a picture to Instagram with a message of support for Japan. 

Starbucks 
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Top Brands On Instagram 
 

 
 
 
 
 
 
 
 
 
 
 
 

!!

•  To enter their Instagram contest, the 
band asks that fans tag photos from 
the shows including their location. 
Every day, one submission is 
chosen for the Instagram �Fan of the 
Day�, and featured on their 
Facebook page. At the end of the 
tour, all of the featured submissions 
will be entered into a drawing. The 
grand prize winner will claim a guitar 
signed by the band, and 5 runners-
up will be given a signed vinyl copy 
of the �Around The Fur� album. 

Deftones 
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Top Brands On Instagram 
 

 

Other Brands Using Instagram 

•  Tiffany & Co. 
•  Bergdorf Goodman 
•  Aldo 
•  Levi's 
•  Rebecca Minkoff (designer) 
•  Good Morning America 
•  Michael Kors 
•  Red Bull 
•  Mark Jacobs 
•  Threadless 
•  Gucci 

•  Kate Spade NY 
•  ABC World News 
•  Celtics  
•  Burberry 
•  NPR 
•  American Eagle 
•  Puma 
•  Pepsi 
•  MTV 
•  NH Hotels 


